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Setup
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Apply a domain

Apply an SSL and enable Sitewide HTTPS

Verify your domain and submit your sitemap with Google, and Bing
Set up Google Search Console

Set up Google Analytics and sync it with Google Search Console

Research

Market Research
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Gather initial keywords by getting to know your target audience through primary

and secondary research
Create a spreadsheet to keep track of what you find

Create a list of potential ideas that can be used in creating content

Keyword Research
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Continue adding keywords to your list. Use tools like Google Ads Keyword Planner,
Ahrefs or SEMRush to find additional keywords

Your list should contain short-tail and long-tail keywords
Try to generate keyword themes

Focus on a primary keyword with four to five secondary keywords for each of
your important pages


https://support.bigcommerce.com/s/article/Purchasing-a-Domain
https://support.bigcommerce.com/s/article/Encryption-Everywhere
https://support.bigcommerce.com/s/article/Site-Wide-HTTPS
https://support.bigcommerce.com/s/article/Google-Search-Engine#verify
https://support.bigcommerce.com/s/article/Bing#verifying-your-site
https://search.google.com/search-console/about
https://analytics.google.com/analytics/web/provision/?authuser=0#/provision
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Write
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Add your main keyword and secondary keywords to your important pages first
Write your content with the shopper in mind, not search engines

Avoid keyword stuffing

Avoid duplicate content

Create unique content for every page

Homepage
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Fill out the Page Title (Store Setup » Store Settings)

Fill out the Meta description (Store Setup » Store Settings)

Add keywords to the carousel (Storefront » Home Page Carousel)
Add keywords to banners (Marketing » Banners)

Add image descriptions (alt tags) to all of your images

Link to testimonials, content pages, and top sellers

Webpages Storefront » Web Pages
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Add content webpages, such as “Our Story,” or “About Us”

Create a blog and create unique content derived from your market and keyword research
Make sure these pages are visible from the home page

Each page will also have fields where you can specify the Page Title and Meta Description

If you’re including images in your content, be sure to add image descriptions (alt tags)

Products Products > View Products
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Focus on your top sellers first

Create an action plan for getting everything filled out. (If you have a lot of products,
you may want to bulk edit with a CSV file.)
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https://support.bigcommerce.com/s/article/Importing-Exporting-Products
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Products Continued

(] Fill out page titles (title tags)

[ ] Fill out meta descriptions

[ Addimage descriptions (alt tags) for every product image

[ ] Enhance the product description with images, testimonials, and videos

Category Pages Products» Categories

[ ] Should include high-quality, relevant imagery and help shoppers navigate

deeper into your store
Add image descriptions (alt tags) to any imagery used
Fill out page titles (title tags)

Fill out meta descriptions

O 0O 0O 0

Category headings and descriptions should include relevant keywords

Build Links

[ ] Conduct a competitor backlink analysis with tools like Site Explorer (Ahrefs),
Link Explorer (Moz) and Backlinks (SEMrush)

]

Review your results for backlink opportunities

]

Use tools like BuzzSumo, Famebit, BuzzStream, and Heepsy to find influencers

that resonate with your target audience

[ ] Partner with influencers to help promote your brand and create valuable content
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https://login.bigcommerce.com/sso/saml/auth
https://ahrefs.com/site-explorer
https://moz.com/link-explorer
https://www.semrush.com/features/backlinks/
https://buzzsumo.com/
https://famebit.com/
https://www.buzzstream.com/
https://www.heepsy.com/
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Track & Measure
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Track and measure your SEO using key performance indicators (KPIs)

Use analytics software such as Google Analytics, Clicky or Matomo to start gathering
the necessary data

Create a plan for how often to check and record your progress

Google Analytics
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Real-Time reports — monitor the immediate impact on things like promotions, sales,

blog and social posts to understand where your traffic is coming from

Audience Reports — look at your organic device traffic levels and to learn more about

your visitors like their age, location and viewing device (mobile traffic)
Acquisition Reports — uncover your click-through rates, keyword rankings, and backlinks

Behavior Reports — learn how long a visitor spends on your store pages, how often they

bounce and which pages they exit from

Conversion Reports — view conversion rates, transactions, and revenue information.

Note that this is only available when Ecommerce Tracking is enabled

Ecommerce Analytics

[]
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Use our built-in analytics suite, Ecommerce Analytics, to see how well your SEO efforts

are impacting your bottom line
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https://bigcommerce.my.salesforce.com/?ec=302&startURL=%2Fknowledge%2Fpublishing%2FarticleDraftDetail.apexp%3Fid%3DkA41B000000OLUq%26navBack%3DH4sIAAAAAAAAAIuuVipWslLyzssvz0lNSU_1yM9NVdJRygaKFSSmp4ZkluSA-KVAvn58aaZ-NkyhPpCDosu-ODWxKDnDVqk2FgDeHqwIVQAAAA
https://analytics.google.com/analytics/web/provision/?authuser=0#/provision
https://clicky.com/
https://matomo.org/
https://support.bigcommerce.com/s/article/Setting-Up-Google-Analytics
https://support.bigcommerce.com/s/article/Ecommerce-Analytics
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